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The Internet can be kind of intimidating. When going there for 
research and information, it’s often hard to tell what special inter-
est a website may have. The Fitness Industry is often a culprit of 
these special interests. Think about it: the Weight Loss and Fit-
ness Industry can easily disguise itself as a healthy remedy to help 
someone, when it may be a scam of a product or a supplement 
that could actually hurt a user. A lot of people and a lot of dol-
lars are involved in the weight loss industry, and the Internet has 
made it very easy for these dollars to be spent using social media 
advertising to sell products that may not benefit its customers. On 
the other hand, the Internet has made so much room for people 
to become better-informed in what’s healthy and what can lead a 

person down a healthful path. 

This is where my research comes in. I researched what legitimate 
health groups were doing right and wrong to make themselves 

stand out from the scams. 

Through my research I found there were many illegitimate users 
on Facebook, Twitter, YouTube and Pinterest selling themselves 
as healthy product. The problem here is there was no real resource 
focused specifically on healthy living and wellness. I found sev-
eral good examples of social media incorporating healthy living. 
I then discovered pros and cons of the way these media are mak-
ing their platforms accessible, user-friendly, and legitimate. From 
there, we can take the best and the worst of these next few EXMP 
examples to create a social media platform for users to come and 
share their fitness and healthy ideas in a legitimate community. 

The Internet has made  
much room for people to 
become better-informed 

in what’s healthy and 
what can lead a person 

down a healthful path. ”

“

Weight Loss Industry Numbers

the internet and the weight loss industry
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Nike has created an entire online community for 
sharing and learning for users of their Nike soft-
ware. This is site is mostly geared towards runners. 

Nike+ obviously has the ultimate goal of making 
their products sell, however, their apps 

and online communities have been 
utilized for the health of Nike’s custom-

ers overall. The Nike+ community is a so-
cial medium within itself. Users have the 
ability to upload workouts, track prog-
ress, set goals, create training schedules 
and share their ideas and progress with 

others in the community. 

Examples: Nike, Minnesota & CrossFit

Nike+1
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On a more local level, this Minnesota social network allows 
users to discuss their fitness and healthy eating in a cool for-
mat online. The site combines multiple platforms. Minnesota 
is the #6 Healthiest State, Minneapolis in the #1 Healthiest 
City in America, and this is really apparent in several ways 

they’re using technology.

CrossFit gyms are found all over the coun-
try. There are over 4,400 gyms across the United 
States, who participate in this high-intensity ex-
ercise described by CrossFit as “constantly varied, 
high intensity, functional movement.” The Cross-
Fit community uses their website to tell the suc-
cess stories of many of the members, as many have 
experienced complete life transformation thanks 
to CrossFit. The stories are inspirational and mo-

Examples cont’d: Healthy Minnesota & CrossFit

2

3CrossFit Community

The Healthy Eating 
Minnesota Network



?

wellness & social media page five

sharing:A key feature of each of these sites was the 
ability for users to congregate in one place online and 
share with each other their experiences, ask ques-
tions and motivate each other to keep pushing for-
ward with their health. The extent of sharing ability is 
really what defines social media, and when it comes 
to sharing about one’s health, this creates account-

ability, and further credibility, for users. 

learning:Each of these examples gave important 
resources for users to learn more about the subject 
matter discussed. This new proposed health-centered 
social medium would focus heavily on learning and 
use health and fitness professionals to create cred-
ibility in the learning experience. The CrossFit Com-
munity posts daily workouts. Nike+ features training 
schedules best for one’s running goals. It would be 
important to access information on what’s healthy in 

inspiring:What has made the CrossFit community 
so successful is its sharing of personal stories—the I 
was that, but now I’m this, ‘look at me now!’ factor 
plays a huge role in its success. Many times a per-
son’s reasons for refusing to get healthy is a lack of 
motivation. However, the personal stories of these 
people can really get somebody motivated to believe 

in themselves and be inspired to get healthy too!

confusing: Many websites are plagued with a con-
fusing outline that’s frankly just hard to read. If the 
site is confusing, a user isn’t going to give it a second 
chance. People don’t like being confused. The site 
will need to be very user friendly and easy to quickly 

learn how to use. 

overloading: If there’s too much content, many 
people will also be confused in this sense and feel 
overloaded. An extreme amount of information can-
not bombard a user on first click. So while the con-
tent needs to not be confusing and a ‘task to conquer’ 
in the same sense it cannot be a waterfall of content 
slapping them in the face. As in a credible health and 
fitness website, the goal here is to create a platform 
that does, in fact, carry lots of information. This in-
formation needs to be organized in such a way that 
a person does not gain anxiety from simply going to 

the website. 

beginning: The goal of this wellness social medium 
is to drive people at all fitness levels to the site to share 
with each other as well as learn from and inspire one 
another. This means there will be a bunch of experts 
and a bunch of beginners in one place. For beginners, 
it’s intimidating to start a workout plan or new eating 
structure on your own. One weakness of the above 
examples is not having a set place for beginners to 
go. Using this weakness of the above is important be-
cause it will make this new social platform stand out 
from the others, especially for beginners. The site will 
need to have an area specifically with a “start here” 

button for beginners. 

How can we take the strengths and  
weaknesses of the above examples, as 

well as others researched, and 
create one conglomerate social 

medium focused completely on
healthy living 

       the big question:

pros: cons:
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With a social platform that utilizes all of the above strengths and  
turns the weaknesses from the platform research into strengths as 
well, we now have created a set of goals and opportunities to cre-
ate a social medium that weeds out the illegitimate Weight Loss 

Industry big business and makes for a credible social medium. 

This platform will use existing social media, like Facebook or 
Twitter, for login in information and sharing. Using existing web-
sites creates legitimacy and cuts down on the amount of websites 

a user has to “sign up for.”

The big idea is an entirely new site with the sole focus on sharing 
health and fitness news. There is no current fitness-specific web-

site of this kind. 

Revenue will be generated through advertising and fitness prod-
uct/equipment sales in a shopping section. Because the goal of the 
site is to provide legitimate and credible information for users on 

all fitness levels, sponsors of the program can be attained. 

Going back to the numbers of the weight loss industry, there is 
most definitely a problem of obesity in the United States. Many 
people attempt to combat this problem through false diet pro-
grams and misinformaton. The greatest solution to obesity in the 

United States is through education. This website’s main
 purpose will be to educate and inspire others to get active and 

get healthy. It’s through today’s social networks
 that this can be accomplished.

The greatest 
solution to obesity 

in the United States 
is through education. 

This website’s main 
purpose will be to 

educate and inspire 
others to get active 
and get healthy. ”

“

what now?


